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Project Management Guide (PMG) 
 

 

 

 

Chapter Name:   Greensboro State Name:   North Carolina 

Project Name:  2018 Taste Carolina Wine Festival 

Area of Opportunity:  Business 

Category:  Local Economic Development Program 

Project Manager’s Officer:   Porshe Chiles  Primary Phone:   469-260-1500 

Email Address:   porshechiles@gmail.com 

Supervising Chapter Officer:   Derek Mobley Primary Phone:   336-410-1285 

Email Address:   derektmobley@gmail.com 

 

 

 

PURPOSE OF THE GUIDE: 

Good advanced planning and record-keeping will assure success. Use this guide in planning and conducting the 

project by answering each of the following questions and updating information as the project progresses.  Evaluate 

the impact of your project and provide recommendations for future Project Managers. 
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PLANNING 

1.  Primary Purpose (How does this project align with the Jaycee Mission Statement, which is to provide 

development opportunities for young people to create positive change?) 

The purpose of this event is to provide a business training opportunity for our members that will 

generate funds for the chapter and increase its visibility in the community. 

 

2.  Project Overview 

a. Give a brief description of the proposed project and background information. (Who, what, when, 

where and why?) 

The Greensboro Jaycees will host a Wine Festival on September 22nd in downtown Greensboro 

on Commerce Street in order to provide event planning experience to our members, run an event 

that supports local businesses, and raise funds for the chapter.  

 

b. How will this project benefit the individual member, the chapter, and the community? 

Individual- The members will gain event planning and volunteer experience through their 

participation in the various roles for planning the festival.  

Chapter- The chapter will benefit from: increased community visibility, better trained members, and 

more funds for future operations.   

Community- The community will benefit from increased awareness and activity for local 

businesses.  

c. List specific and measurable goals to be accomplished by this project. (Example: Involve 25 

Jaycees. Recruit 2 new members.) 

 

i. Goal 1 – Recruit at least 12 wineries, 4 food trucks, and 3 local vendors to participate 

in a local festival hosted by the Greensboro Jaycees in September by April 30th 2018. 

 

ii. Goal 2 – Sell 2,000 to 4,000 tickets by the end of July to net at least $30,000 for the 

chapter. 

 

iii. Goal 3 – Recruit at least 40 volunteers to assist the committee with running the 

festival. 
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3. Steps to implementation: List the specific steps to bring this project to a successful completion, showing the 

planned dates for each step, and the person or people responsible for each step. 

 

TASK/ACTIVITY 
START 

DATE 

FINISH 

DATE 

% 

COMPLETE 

PERSON(S) 

RESPONSIBLE 

CRITICAL 

TASK 

(Y/N) 

FOR CRITICAL TASKS: 

POTENTIAL 

PROBLEM 

POTENTIAL 

SOLUTION 

Select Festival 

Location 
2/6/18 3/31/18 50 Committee Y 

Date not 

available 

Switch date or 

Location 

Assign Roles and 

Responsibilities 
2/6/18 3/31/18 25 Committee Y 

Manpower 

shortage 

Share Roles/ 

Recruit Friends 

Launch Ticket Sales 3/1/18 9/21/18 0 Marketing Y Low Initial Sales 
Advertise a 

Promo 

Recruit Wineries 

and Vendors 
3/12/18 8/31/18 10 Committee Y 

Lack of 

Participation 
Open to Beer 

Secure Food and 

Entertainment 
3/1/18 7/31/18 0 Hospitality Y Cost 

Offer in-kind 

sponsorships 

Recruit Volunteers 5/1/18 8/31/18 0 Volunteer Y 
Manpower 

shortage 

Ask other groups 

for volunteers 

Finalize Day of 

Logistics 
7/9/18 9/14/18 0 Operations Y Liability 

Purchase 

Insurance and 

Verify Permits 

Host the Festival 9/22/18 9/22/18 0 Committee Y Rain 
Host Rain or 

Shine and Rent 

a Large Tent 
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4. Critical Contacts 

Project Manager 

Name: Jasmine Mavoungou 

Email:  jambeard85@gmail.com 

Phone 1: 336-207-2057 

Duties:  Fill in for and coordinate the efforts of committee members, report to the Project VP on the 

Jaycees board. 

 

Committee Member – Operations Manager(s) 

Name: John James 

Email: jb51080@gmail.com 

Phone 1: 336-772-7210 

Duties:  Assist wineries with loading and unloading, secure tents and stage, coordinate with the City of 

Greensboro and other suppliers for street closure, parking, security, and waste disposal.  

 

Committee Member – Hospitality Manager(s) 

Name: Porshe Chiles 

Email: porshechiles@gmail.com 

Phone 1: 469-260-1500 

Duties:  Secure food, water, and entertainment for attendees, volunteers, and sponsors.  

 

Committee Member – Marketing Manager(s) 

Name: Derek Mobley 

Email: derektmobley@gmail.com 

Phone 1: 336-410-1285 

Duties:  Assist with media, sponsorships, and other event publicity to drive ticket sales. 

 

Committee Member – Volunteer Coordinator(s) 

Name: Nialah Owens 

Email: nialahowens@gmail.com 

Phone 1: 585-613-6846 

Duties:  Assist with recruitment, training, communication, and check-in of volunteers. 
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5.  What specific materials, supplies, and resources will be required? 

 

Material or Supply & 

Quantity 

Person Responsible for 

Obtaining 
Date 
Needed 

Donated, Owned or 

Purchased? 
Cost/Value 

1 Stage Hospitality Manager 9/22/18 Donated $1,000 

30 3’X8’ Tables Hospitality Manager 9/22/18 Purchased $300 

100 Chairs Hospitality Manager 9/22/18 Purchased $150 

25 Portable Toilets Hospitality Manager 9/22/18 Purchased $2,000 

3,000 Wristbands Operations Manager 9/22/18 Purchased $150 

84 Ice Bags Operations Manager 9/22/18 Purchased $500 

2,500 Wine Glasses Operations Manager 9/22/18 Purchased $4,000 

1,500 Wine Glass Lanyards Operations Manager 9/22/18 Purchased $2,000 

3 Golf Carts Operations Manager 9/22/18 Purchased $400 

1 U-Haul 10ft Truck Operations Manager 9/22/18 Purchased $200 

50 Volunteer Hats Volunteer Coordinator 9/22/18 Donated $70 

4 20X20 Tents Operations Manager 9/22/18 Purchased $1,000 

1,000ft of Caution Tape Operations Manager 9/22/18 Purchased $50 

24 Black Permanent Markers Operations Manager 9/22/18 Purchased $20 

30 4’X8’ Bike Rack Fence Operations Manager 9/22/18 Purchased $500 

5 Showpros Event Staff Operations Manager 9/22/18 Purchased $700 

3 Police Officers Operations Manager 9/22/18 Purchased $900 

1 Festival Insurance Policy Project Manager 9/22/18 Purchased $800 

1 City Permit Project Manager 9/22/18 Purchased $200 

5000 Bottles of Water Hospitality Manager 9/22/18 Donated $1,000 

2,500 Paper Bags Hospitality Manager 9/22/18 Purchased $400 

2000 Flyers Marketing Manager 9/22/18 Purchased $200 

10 18’’X27’’ Yard Signs Operations Manager 9/22/18 Purchased $200 
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6.  Complete a proposed budget indicating all anticipated income and expenses 

 

Proposed Budget 

INCOME: PROPOSED 

Appropriation from chapter .............................................................................. $20,000 

Other sources of income (list) 

Ticket Sales ($25 X 2,000 People) .................................................................. $50,000 

Sponsorships (Stage, Entertainment, Lanyards, other) .....................................$5,000 

__________________________________________ 

TOTAL INCOME................................... $75,000 

 

EXPENSES: PROPOSED 
Other expenses (list) 

2,500 Wine Glasses ..........................................................................................$4,000 

1 Week Radio Advertising 98.7 and 97.1 ..........................................................$4,000 

Entertainment ...................................................................................................$2,500 

1,500 Wine Glass Lanyards ..............................................................................$2,000 

25 Portable Toilets ............................................................................................$2,000 

Entertainment Stage .........................................................................................$1,000 

4 20X20 Tents...................................................................................................$1,000 

5000 Bottles of Water........................................................................................$1,000 

3 Police Officers .................................................................................................. $900 

Insurance Policy .................................................................................................. $800 

5 Showpros Event Staff ....................................................................................... $700 

ASCAP Event Fee .............................................................................................. $600 

84 Ice Bags ......................................................................................................... $500 

30 4’X8’ Bike Rack Fence ................................................................................... $500 

3 Golf Carts ......................................................................................................... $400 

2,500 Paper Bags ............................................................................................... $400 

30 3’x8’ Tables .................................................................................................... $300 

Emergency Services ........................................................................................... $250 

1 U-Haul 10ft Truck ............................................................................................. $200 

2000 Flyers ......................................................................................................... $200 

10 18’’X27’’ Yard Signs ....................................................................................... $200 

City Permit .......................................................................................................... $200 

100 Chairs .......................................................................................................... $150 

3,000 Wristbands ................................................................................................ $150 

Caution Tape, Hats, Markers Misc ...................................................................... $500 

 

Return of appropriation from chapter .............................................................. $20,000 

Return to chapter (profit) .................................................................................. $30,550 

__________________________________________ 

TOTAL EXPENSES ............................... $24,450 
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7. Describe the potential problems and solutions to successfully complete this project. 

 

 

Potential Problem:  The committee may not be able to recruit enough wineries due to last year’s hiatus.  

 

Potential Solution:  Emphasize the higher potential sales if overall winery turnout is down, and explore 

adding local beer.  

 

 

Potential Problem:  It may rain before or during the event, reducing attendance and making it difficult to 

set up. 

 

Potential Solution:  Sell-out the festival early and run it rain or shine. Potentially place a hold on a large 

tent if heavy rain becomes likely.  

 

 

Potential Problem:  Ticket sales may be low if the event is not marketed early enough or to the right 

audience.  

 

Potential Solution:  Run an early bird VIP special through eventbrite with the option of an after-party. 

Utilize synerG and Wyndham mailing lists and offer promo codes.  

 

 

Potential Problem:  Insufficient parking during peak festival hours. 

 

Potential Solution:  Utilize a parking deck downtown. 
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EVALUATION 

 

8. List solutions and/or recommendations for future Project Managers.  

 

Recommendation 1: Eliminate the VIP option and sell an “early entry” ticket instead. VIP parking is 

difficult to differentiate and staff. Further, many attendees came expecting early entry instead of the 

advertised unlimited tasting based on experiences with our previous festivals. An early entry option would 

give attendees what they value and cut down on frivolous use of scarce resources such as signage and 

volunteers. KEEP IN MIND this means setup will need to begin by 8am instead of 9am.  

 

Recommendation 2: Backload all advertising and promotional efforts for ticket sales to the month of and 

month prior to the event. Most of our audience appears to forgo ticket purchases until the week of the 

event (possibly due to uncertainty about the weather). Our radio advertising appeared to have little effect 

after running several weeks prior to the event (it also competed with radio ads for our local folk festival). 

Facebook boosts appeared to have better results in terms of overall traffic in the weeks leading up to the 

event, so we could direct more resources to this form of advertising. Radio is expensive so the timing is 

critical.  

 

Recommendation 3: Hire Showpros for the entire event and focus them on check-in. We initially hired 

them in the afternoon when volunteers are scarce to assist with crowd control. However, it is crucial that 

check-in operate effectively, especially in the morning. Showpros are more reliable for checking attendees 

into the festival and checking IDs. It would be money well spent.  

 

Recommendation 4: Spend the appropriate funds on caution tape and bike rack to secure the perimeter. 

This was especially difficult in a downtown space and at the beginning of the event. The hired officers will 

enforce the street closure and inform attendees how to check in appropriately, but they will not enforce the 

perimeter.  

 

Recommendation 5: Have a rain plan ready that involves purchasing more tents, but do not forget the 

possibility of a heat wave as well. Unless the festival moves to an area with less pavement, additional 

tents, ice, and/or other cooling methods may need to be in place if the temperature exceeds 85 degrees 

on the day of the event.  

 

Recommendation 6: Having a GROUPON option is a great idea. It ended up being by far the largest 

source of tickets sold, and their payment method allows you to recognize revenue with ticket sales. The 

committee can then purchase items and advertising for the event without having to utilize existing chapter 

funds.  
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9.  Results 

 

Primary Purpose:  The purpose of this event is to provide a business training opportunity for our 

members that will generate funds for the chapter and increase its visibility in the community. 

 

Results:  With this project, we engaged approximately 1,500 attendees, 40 volunteers, 10 wineries, 12 

vendors, 4 food trucks, and 2 live bands in a fresh new event in Downtown Greensboro that raised 

$8,000 for the chapter.  

 

Goal 1:  Recruit at least 12 wineries, 4 food trucks, and 3 local vendors to participate in a local festival 

hosted by the Greensboro Jaycees in September by April 30th, 2018. 

Result:  The chapter recruited 11 wineries (92% success), 4 food trucks (100% success), and 12 

vendors (400% success). However, the recruitment ran well into July and August due to delayed 

responses from all of the sources above, so the April deadline is probably too ambitious.  

 

Goal 2:  Sell 2,000 to 4,000 tickets by the end of July to net at least $30,000 for the chapter. 

Result:  The chapter sold 1,500 tickets (75% success) and netted $8,000 for the chapter (27% success). 

We feel we erred in frontloading our advertising dollars in an effort to pre-sell the tickets. Most 

attendees appear to wait until the final week to purchase because of weather concerns. If we had 

focused our advertising dollars on social media instead of radio and concentrated it in the two 

weeks prior to the event, we feel we would have had better results.  

 

Goal 3:  Recruit at least 40 volunteers to assist the committee with running the festival. 

Result:  We had exactly 40 volunteers present at the festival (100% success). However, we were short in 

our afternoon shift and the morning check-in volunteers had logistical issues setting up the check-

in app. Overall, volunteer engagement in terms of following instructions and assisting the 

committee was probably a B-.  

 

Project Summary: 

 

This project sets the Greensboro Chapter apart from other young professional groups and boosts its 

visibility in the community. It should be ran when the chapter has a dedicated core team of at least six 

individuals who are willing to start planning early in the year. This was the 15th Taste Carolina Wine 

Festival, and the turnout, profitability, as well as positive feedback indicate that it remains a desirable 

and event even as the local winery industry consolidates and matures. Future project leaders should 

also leverage the unexpectedly large interest from local vendors for future festivals or similar events.  

 

The festival also provides our members with many great development opportunities. Creating the 

winery and vendor forms and mailing them out gives the members and the chapter the opportunity to 

get to know and promote small local businesses. Further, obtaining the permit from the City gives the 

chapter and members a chance to interact with city staff and officials and learn what their 

requirements are for approving events. There are promotional and marketing opportunities associated 

with selling the tickets, such as designing flyers and experimenting with different methods of 

advertising. Finally, there are significant logistical learning opportunities in securing the necessary 

supplies for the festival, creating a layout, and then executing it on the day of the event. The resources 

required for the project are considerable, and there is some risk with alcohol that requires insurance, 

but even past unprofitable festivals have proven to be manageable with the chapter’s resources. 

Leadership of this project would be a great opportunity for an aspiring event planner or caterer.  
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Project Benefit: 

 

Individual Impact: The members who volunteered were able to practice skills in their particular areas 

(setup, check-in, crowd control, teardown, etc.) and witness firsthand evidence that the chapter could 

place them in leadership roles as organizers or volunteer coordinators in the future. We were able to 

identify several members with leadership potential as they confronted unforeseen challenges on the 

spot.  

 

Chapter Impact:  This event is a great opportunity to distinguish our Jaycees chapter from other 

young professional groups. No other young professional group in our area has both the resources and 

autonomy to take on the risk of planning, recruiting, and executing a large festival like this. We made a 

very audible and visible splash in the heart of downtown. Further, the funds generated by this event 

will flow into our other projects or partnerships with other non-profits, which can give both the festival 

and the chapter more visibility in the community.  

 

Community Impact:  This project brought 10 wineries, 12 vendors, 4 food trucks, and 1,500 people to 

Downtown Greensboro. This created a commercial opportunity for local businesses, highlighted the 

downtown to visitors, engaged other local non-profits such as Downtown Greensboro, Inc. and the 

Wyndham Championship, and finally raised funds that our chapter can use for our programming as 

well as charitable causes. Through ticket sales, the festival generated approximately $28,000 in 

revenue, and the $20,000 in expenses primarily employed local businesses. Finally, the Festival 

generated approximately $15,000 in additional economic impact through the sales of roughly 600 

bottles of wine and $8,000 in sales through the participating vendors and food trucks.  
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10. Appendices  
 
Appendix A: Final Financial Statement 
INCOME: PROPOSED   ACTUAL 

Appropriation from chapter ..................................................... $20,000 .............. $7,746.58 

Other sources of income (list) 

GROUPON Ticket Offer (1,176 Tickets Sold) .................................. $0 ............ $16,090.06 

Eventbrite Ticket Sales (222 Tickets Sold) ............................. $50,000 .............. $5,855.00 

Day of Event Ticket Sales (10 Tickets Sold) .................................... $0 ................. $235.00 

Wyndham Entertainment Sponsorship ..................................... $2,500 .............. $2,500.00 

Downtown Greensboro, Inc. Stage Sponsorship ......................... $900 ................. $900.00 

Loaded Grape Lanyard Sponsorship ........................................ $1,600 ................. $250.00 

__________________________________________ 

TOTAL INCOME $75,000 $33,576.64 

 

EXPENSES:  PROPOSED ACTUAL 
Value of donated items (list) 

2,500 Wine Glasses (1,500 used from old inventory) ............... $4,000 .....................$0.00 

1 U-Haul 10ft Truck ..................................................................... $200 .....................$0.00 

Other expenses (list) 

1 Week Radio Advertising 98.7 and 97.1 ................................. $4,000 .............. $3,625.50 

Entertainment .......................................................................... $2,500 .............. $2,500.00 

Tents, Chairs, Bike Racks (through Happy Rentz) ................... $1,950 .............. $2,044.00 

1,500 Wine Glass Lanyards ..................................................... $2,000 .............. $1,935.00 

25 Portable Toilets (15 Final) ................................................... $2,000 .............. $1,075.00 

Entertainment Stage ................................................................ $1,000 ................. $900.00 

5000 Bottles of Water (not ultimately purchased) ..................... $1,000 .....................$0.00 

3 Police Officers .......................................................................... $900 ................. $896.70 

Festival Insurance ....................................................................... $800 ................. $734.51 

5 Showpros Event Staff ............................................................... $700 ................. $398.00 

ASCAP Event Fee ...................................................................... $600 ................. $566.48 

84 Ice Bags (80 Ice Bags Final) .................................................. $500 ................. $400.00 

3 Golf Carts ................................................................................. $400 ................. $384.30 

Marketing and Signage (Flyers, Yard Signs) ............................... $400 .............. $1,196.60 

2,500 Paper Bags (1,500 Final) .................................................. $400 ................. $264.35 

Emergency Services ................................................................... $250 ................. $250.00 

City Permit .................................................................................. $200 ................. $205.00 

3,000 Wristbands ........................................................................ $150 ................. $139.50 

Caution Tape, Hats, Markers, collab rental, Misc ........................ $500 ................. $307.68 

 

Return of appropriation from chapter ..................................... $20,000 .............. $7,746.58 

Return to chapter (profit) ......................................................... $30,550 .............. $8,007.44 

__________________________________________ 

TOTAL EXPENSES $23,650 $20,637.97 
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Appendix B: Contacts 

 

Jaycee Contacts 
Item Jaycee Position Phone Email 

1 Derek Mobley Supervising Officer 336-410-
1285 

derektmobley@gmail.com 

2 Jasmine Beard Project Manager 336-207-
2057 

jambeard85@gmail.com 

3 Porshe Chiles Hospitality Manager 469-260-
1500 

porshechiles@gmail.com 

4 John James Operations Manager 336-772-
7210 

jb51080@gmail.com 

5 Nialah Owens Volunteer Coordinator 518-613-
6846 

nialahowens@gmail.com 

6 Melissa Killian Past Chairman 315-420-
7996 

killian.melissa.l@gmail.com 

7 Kyle Suggs Past Chairman 336-505-
9532 

suggsk@gmail.com 

8 
Craig 
Langmeyer Past Chairman 

864-315-
8057 craiglangmeyer@gmail.com 

 

 

Winery Contacts 
Item Winery Contact Phone Email Address 2018 

1 Native 
Vines 
Winery 

Darlene 
Gabbard 

336-
787-
3688 

redhawkwine@yahoo.com 1336 N Hwy 150 Lexington, 
NC 27295 

Attended 

2 Woodmill 
Winery 

Angela 
or Larry 

704-
276-
9911 

events@woodmillwinery.com 1350 Woodmill Winery Lane 
Vale, NC 28168 

Attended 

3 Weatherv
ane 
Winery 

Sid 
Proctor 

336-
793-
3366 

sid@weathervanewinery.com 1452 Welcome-Arcadia 
Road Lexington, NC 27295 

Attended 

4 Southern 
Charm 

Carolyn 
Ramseu
r 

704-
240-
9899 

carolyn@southerncharmwinery.c
om 

235-D East Main Street 
Lincolnton, NC 28092 

Attended 

5 Fiddler's 
Vineyard 

Mark 
Crowder 

704-
297-
8560 

markcrowder@fiddlersvineyard.c
om 

5400 Beechmont Drive 
Greensboro, NC 27410 

Attended 

6 Grove 
Winery 

Max 
Lloyd 

336-
584-
4060 

max@grovewinery.com 7360 Brooks Bridge Road 
Gibsonville, NC 27249 

Attended 

7 Country 
Squire 
Winery 

Robby 
Smith 

252-
521-
3324 

squirewineguy@yahoo.com 748 NC Hwy 24+50 
Warsaw, NC 28398 

Attended 

8 Stonefiel
d Cellars 
Winery 

Natalie 
Wurz 

336-
689-
4071 

nwurz@stonefieldcellars.com 8220 NC Hwy 68N 
Stokesdale, NC 27357 

Attended 

9 Slightly 
Askew 
Winery 

Karen 
Defreita
s 

336-
244-
8665 

slightlyaskewwines@gmail.com 913 N Bridge Street Elkin, 
NC 28621 

Attended 

10 NC 
Viticultur
e and 

 Lou 
Anne 
Gaffney 

336-
386-
3461 

gaffneyl@surry.edu Surry Community College 
South Main Street 
Dobson, NC 27017 

Attended 
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Item Winery Contact Phone Email Address 2018 

Enology 
Center 

11 Hazel 
Jean 
Vineyard
s 

Jane 
Murphy 

336-
392-
0060 

laxmomjlm@bellsouth.net 4060 Blumenthal Road 
Greensboro, NC 27406 

No Show 

12 Flint Hill 
Vineyard
s 

Brenda 
Doub 

336-
699-
4455 

fhvineyards@yadtel.net 2133 Flint Hill Road East 
Bend, NC 27018 

No 

13 Grassy 
Creek 
Vineyard 

Liz 
Ericksen 

336-
835-
2458 

grassycreek336@gmail.com 235 Chatham Cottage 
Circle State Road, NC 
28676 

No 

14 Sanders 
Ridge 
Winery 

Jennifer 
Hiatt 

336-
469-
1894 

jennifer@sandersridge.com 3200 Round Hill Road 
Boonville, NC 27011 

No 

15 Adams 
Vineyard 
LLC 

Joyce 
Adams 

919-
567-
1010 

marketing@adamsvineyards.com 3390 John Adams Road 
Willow Spring, NC 27592 

No 

16 Autumn 
Creek 
Vineyard
s 

Jodi 
Stanley 

336-
548-
9463 

info@autumncreekvineyards.com 364 Means Creek Road 
Mayodan, NC 27027 

No 

17 Chestnut 
Trail 
Vineyard 
LLC 

Sherry 
Ellis 

336-
345-
5303 

chestnuttrailvineyard@gmail.com 640 Cedar Grove Church 
Road Mocksville, NC 27028 

No 

18 Cauble 
Creek 
Vineyard 

William 
Yost 

704-
223-
1523 

wmyost@caublecreekvineyard.co
m 

700 Cauble Farm Road 
Salisbury, NC 28147 

No 

19 Sanctuar
y 
Vineyard
s 

John 252-
491-
4387 

 john@sanctuaryvineyards.com  7005 Caratoke Highway 
Jarvisburg, NC 27947 

No 

20 Chatham 
Hill 
Winery 

Richard 
Maestin 

919-
380-
7135 

richard@chathamhillwine.com 8245 Chapel Hill Road 
Cary, NC 27513 

No 

21 Westben
d Winery 

Unknow
n 

336-
945-
9999 

Westbendwinery@gmail.com 5394 Williams Rd, 
Lewisville, NC 27023 

No 

22 Piccione 
Vineyard
s 

Unknow
n 

336-
775-
8330 

info@piccionewines.com 2364 Cedar Forest Rd, 
Ronda, NC 28670 

No 

23 Raylen 
Vineyard
s 

Unknow
n 

336-
998-
3100 

Unknown 3577 US-158, Mocksville, 
NC 27028 

No 

24 Raffaldini 
Vineyard
s and 
Winery 
LLC 

Unknow
n 

336-
835-
9463 

info@raffaldini.com 450 Groce Rd, Ronda, NC 
28670 

No 

25 Medaloni 
Cellars 

Unknow
n 

336-
946-
1490 

INFO@MEDALONICELLARS.CO
M 

9125 Shallowford Rd, 
Lewisville, NC 27023 

No 

26 Zimmerm
an 
Vineyard
s 

Unknow
n 

336-
861-
1414 

zimmermanvineyards@northstate
.net 

1428 Tabernacle Church 
Rd, Trinity, NC 27370 

No 
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Vendor Contacts 
Item Vendor Contact Phone Email Address 

1 Paparazzi 
Accessories 

Tara 
Taylor 

919-
641-
2324 

tara@soulbeautifulaccessories.com 314 Lodestone Drive 
Durham, NC 27703 

2 Good Vibes 
Mobile Boutique 

Julia 
Arrowood 

336-
688-
4601 

shopgvmb@gmail.com 918 Golf House Road E 
Whitsett, NC 27377 

3 Loaded Grape Danny 
Mackey 

336-
681-
3094 

dmackey22@me.com, 
contact@loadedgrape.com 

2915 Battleground Ave 
Suite F, Greensboro, NC 
27408 

4 Odyssey Gifts Carolee 
Bartel 

301-
991-
9310 

odyssey.gifts@yahoo.com 504 Walker Blvd 
Thomasville, NC 27360 

5 Readings by 
Dorine 

Steve 
Uwanawic
h 

336-
540-
1555 

mrgold2424@gmail.com 2202 Lawndale Dr, 
Greensboro, NC 27408 

6 Nothing Bundt 
Cakes 

Lora 
Lenander 

919-
264-
1886 

lora.lenander@nothingbundtcakes.c
om 

3334 W Friendly Avenue 
Suite 123 Greensboro NC 
27410 

7 Triad Health 
Center 

Elise 
Schwartz 

336-
288-
467 

elise@triadhealthcenter.com 2311 W Cone Blvd #228 
Greensboro, NC  27408 

8 Hops and Nuts 
Craft Beer and 
Wine Snacks 

Melissa 
Wallace 

336-
392-
2500 

hopsandnuts@gmail.com 207 South Westgate Drive 
Greensboro, NC 27407 

9 Renderings Rendie 
Wood 

336-
596-
1355 

rendie.wood@gmail.com 5305 Moneta Lane Apex, 
NC 27539 

10 Sugar and Sass 
Gifts 

Tia Ray 336-
253-
8013 

sugarnsassgifts@gmail.com 4060 Blumenthal Road 
Greensboro, NC 27406 

11 Pupcakes Jasmine 
Miller 

336-
254-
0684 

pupcakes82@gmail.com 1117 South Benbow Road 
Greensboro, NC 27406 

12 Shasta's 
Treasures 

Shasta 
Houch 

336-
509-
9778 

shastalove219@yahoo.com 3921 Lawndale Place 
Greensboro, NC 27455 

13 El Azteca Greg 
Manning 

336-
215-
2508 

catering1138@gmail.com 4215 Tailwood Drive 
Greensboro, NC 27410 

14 Porterhouse Eric Porter 336-
402-
2385 

info@phburgertruck.com 4608 W Market Street 
Greensboro, NC 27407 

15 Hoppers Tim 
Vangel 

336-
253-
3781 

tim@gsohoppers.com 480 Bellemeade Street 
Greensboro, NC 27401 

16 Home Slice Pizza Bob 336-
430-
5990  

munning@gmail.com 5803-B Hunt Club Road, 
Greensboro, NC 27410  
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Supplier Contacts 
Item Supplier Material Contact Phone Email Website 

1 Guilford 
County 
EMS 

Medical Scott 
O.Conner 

336-
641-
6561 

n/a https://www.guilfordcountync.
gov/our-county/emergency-
services/ems-ambulance-
services/event-coverage-
request 

2 City of 
Greensb
oro 

Permit Kendrick 
Mayes 

336-
373-
4572 

Kendrick.Mayes@greensboro-
nc.gov 

https://www.greensboro-
nc.gov/departments/special-
events 

3 City of 
Greensb
oro 

Stage Kyeisha 
Maitland 

336-
382-
3926 

Kyeisha.Maitland@greensboro
-nc.gov 

n/a 

4 Robert 
Smith 

Entertainm
ent 

Grant 
Hartsell 

919-
799-
6450 

grant.hartsell@volvo.com n/a 

5 Happy 
Rentz 

Tents, 
Tables 
Chairs, 
etc.  

Martye 336-
370-
1234 

martye@happyrentz.com www.happyrentz.com 

6 Enterco
m 

Radio Ads Greg 
Pendergr
ass 

336-
387-
7156 

Greg.Pendergrass@entercom.
com 

entercom.com 

7 ExtraDut
y 
Solutions 

Police 
Officers 

Debbie 
Vallot 

336-
509-
8772 

greensboronc@extradutysoluti
ons.com 

greensboro.workoffduty.com 

8 ShowPro
s 

Event Staff Victor 
Johnson 

336-
373-
7470 

victor.johnson@showprostaff.c
om 

www.showprostaff.com 

9 Starr Ice Ice Bags n/a 336-
697-
0286 

n/a n/a 

10 McTron 
Inc. 

Golf Cars n/a 336-
595-
8810 

n/a mctrongolfcarts.com 

11 LogoClic
k, llc 

Lanyards Daniel 
Gillen 

800-
828-
6020 

logoclick@live.com www.SpecialtyWarehouse.co
m 

12 Wristco Wristbands n/a 800-
261-
2070  

info@wristco.com  www.wristco.com 

13 Paper 
Mart 

Paper 
Bags 

n/a 800-
745-
8800 

info@papermart.com www.papermart.com 

14 Nitz 
Graphic 
Services, 
Inc. 

Wine 
Glasses 

Gene Nitz 336-
848-
7315 

gene@nitzgraphicservices.com www.nitzgraphicservices.com 

15 VistaPrin
t 

Signage n/a n/a n/a www.vistaprint.com 

16 Harper 
Insuranc
e 

Insurance Walter 
Spears 

336-
227-
4271 
Ext 
1012 

walter.spears@harperinsuranc
e.com 

n/a 
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Item Supplier Material Contact Phone Email Website 

17 ASCAP Music 
Royalty 

n/a 800-
505-
4052 

glcs@ascap.com enterprise.ascap.com 

18 A&B 
Portable 
Toilets, 
Inc. 

Toilets n/a 336-
346-
8532 

abportabletoilets@triad.rr.com www.abportabletoilets.com 

 

 

Sponsor Contacts 

 
Item Sponsor Material Contact Phone Email 2018 

1 Wyndham 
Championship 

Entertainment Mark Brazil 336-457-
9443 

mbrazil@wyndhamchampionship.co
m 

$2,500  

2 Downtown 
Greensboro, Inc. 

Stage Julia Roach 336-279-
7621 

julia@downtowngreensboro.org $900  

3 The Loaded Grape Lanyards Danny 
Mackey 

336-681-
3094 

contact@loadedgrape.com $250  

4 Wine Styles Lanyards n/a 336-299-
4505 

greensboro@winestyles.com $0  

5 The Tasting Room Lanyards n/a 336-676-
5602 

tr@tastingroomgso.com $0  

 

 

 

 

 

  



Taste Carolina Wine Festival 2018 Page 17 
 

Appendix C: Contracts and Agreements 
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Appendix D: Pictures 
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WINE FESTIVAL AREA MAP  
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Appendix E: Press Releases, Articles, and Media Coverage 
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